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CTPATErMYECKVW BbIBOP ADIDAS

MeHaTbCa 6bICTpee, yem - Jlioan 3TO KOUYEBOW . Mokyc Ha nyuwmii USER
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KAK PA3SBUBAJICA AGILE B ADIDAS
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NMOKOJIEHUE Z, 3TO KTO?

Gen Zers bave significant influence on family spend

Spend their own money Influence family spending

et St 52
physical copies) ar /0

Clothes and shoes

Who is Gen Z2? Event and outings

With $44B in buying power you Personal care

should probably find out. ,
Electronic goods
Eating out

Over 70% of surveyed Digital streaming

Gen Zers said they influence ,

family decisions Sports equipment

Food and beverages

Travel

Household goods

Furniture

Naneitsessestak Biantie e IBMeE Researehrepba Futitig wéiRetaieration Z
Miriam Burt, Managing Vice President-Retail



https://www-935.ibm.com/services/us/gbs/thoughtleadership/uniquelygenz/

GEN Z BbIBUPAIOT KAYECTBO, AOCTYINHOCTb , LEHHOCTb N STORE
EXPERIENCE

How swrveyed Gen Zers said they prefer to make purchases
MarasmHe 31%
IMoKynkKu Ha

MHeHne Mmounx
APY3€eN BaxHO

npu Bblibope Mokynku B
bpeHaa MOBUILHOM 35%
NpUIOXEHUN
MoKynku no ..
TenedoHHOMY
A BbibKpalo Store experience, 3BOHKY
eco-friendly B MarasuHe
6pern JIOSIXKHO 6bITb
VHTEPeCHO Most of the time . Some of the time

Mcnonb3oBaHbl AaHHble IBM Executive report — Uniquely Generation Z 5


https://www-935.ibm.com/services/us/gbs/thoughtleadership/uniquelygenz/

NMPOTOTUI PELLEHUNA ADIDAS

N nooene Digital Retail workplace
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NMPUMEPbI MPOEKTOB B POCCMUCKOM RETAIL

PeweHune Bkycsunn, yHKUMoHan MobunbHoOro MHHOBaUMOHHDbLIK MarasuH CT NerpoBuu:
NPUIOXKEeHMUSN:

” « MnaHweT ansa Bbibopa KpynHorabapmnTHOro ToBapa
+ ABTOMaTusnpoBaHa paboTa MepyaHaal3epoBs

« OdopmneHne 3aKkasa ons CaMOBbIBO3a MK
AOCTaBKM

- WHBeHTapuzauma ToBapa, CnucaHue ToBapa,
+ [lpnemMka ToBapoB B MarasuHe,

- KopnopaTuBHbIN TenedOHHbIN CNPaBOYHUK,
« Cuncrema Push-onoseweHnmn




KAK OEJIATDb ?
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BbIUIPbILLUHbIA CLLEHAPUN

1. OpneHTUpyMnTECH Ha
notpebuTtensa nokoneHuns Z

2. NpepocraBnganTe nyydwnm
CepBUC U User experience

3. Peannsyinte HOBble
BO3MOXHOCTM Digital TexHonorun

4. Ucnonb3yuTte Agile
MeToA010rMn Ang nonagaHus B
uenb
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