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LLMOPOBOE OKPYXXEHUME B RETAIL

Ana KnueHTa

HoBbIV KIIMEHTCKUIM OMNbIT
PaclMpeHHbIN aCCOPTUMEHT

Bcerga eCcTb HY>XHbIN pa3Mep u uBeT
Bbicokoe kayvecTBo 06Cny>XnBaHus

MpUBbIYHBIN UHTEPdENC B3aUMOAENCTBUSA
AN nokoneHunsa Z

1 CtaunoHapHble
LUMdpoBblE KNOCKMU

3 BapuaHTa
pasMelleHus:

Ansa 6usHeca

MoBbLICUTb YPOBEHb NpoAaX

YNy4ywnTb KayecTBO onepaunoHHbIX

npoueccoBs Mara3nHa

MNMOBbLICUTb YAOB/IETBOPEHHOCTb U
BOB/IEYEHHOCTb COTPYAHMKOB MarasuHa

[aHHble 4na aHanInTUKm

2 MobunbHble yCTpoOCTBa
«B pyKax» COTPYAHWKOB

3 lNMepcoHanbHble
yCTpoWcTBa notpebutenen




CtaumoHapHblie UM poBble KUOCKMU

MpUNOXXEHUS C KOTOPbIMU KJIMEHT MOXET B3aMMOAENCTBOBaTbL 6e3
MOMOLLW KOHCYJIbTaHTa

« OTKpbIBAET HOBbIM KaHan npoaax
* [pepocTaBnsieT HOBbIN KITIMEHTCKUA ONbIT
* NHPOPMALMOHHBIN U pEKNAaMHbIA KOHTEHT

OTO He TO/IbKO BUTPUHA, 3TO Co34aHne HoBon busHec Moaenu,
Cepbe3HOEe U3MEHEHUE MHOIMMX ONepaLMOHHbIX MPOLECCOB
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DIGITAL WORKPLACE

MobunbHoe unppoBoe YCTPONUCTBO «B pyKax» COTPyAHMKA MarasmHa,
BO3MOXHO MCMNOJSIb30BaHME MHOXECTBa NPUKIaAHbIX NPUNOXEHNN

* YNy4lWnTb Ka4yecTBO
onepaumMoHHbIX NPOLLECCOoB
MarasuHa

« [penocTaBuUTb HOBbIN
KJIMEHTCKUWX ONbIT

 MoBbICUTb YAOBNETBOPEHHOCTb U
BOBNI€YEHHOCTb COTPYAHMKOB
MarasuHa
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DIGITAL WORKPLACE
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HoBbIN KJINEHTCKUMU ONbIT

« Kak caenaTtb KNMEeHTa NpoOMOYyTEPOM
bpeHaa?
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BbuMmopnanbHbiN IT
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Gartnék, “Top 10 Impacfts of Bimodal IT on Infrastructure and Operations”
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Gartner, “Digital Business Matures: Leading Into the Learning Curve”
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A rotoBbl 11 Mbl K Digital?

The Machinist | The Humanist
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Automate all processes. Focus on helping people.
People hinder progress and Control isn't always a positive.
leave room for error. ‘ Embrace the reality of unpredictability.
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