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… more than just performance 

• User environment 

• Errors 

• User behavior 



Measuring Performance 

Navigation Timings 



The Performance Impact 

0 2.0s 8.0s 
(4 x 2.0s) 

Satisfied Tolerating Frustrated 

Navigation Timings 



Apdex 

Confidential, Dynatrace, LLC 



Single Page Load Apps 

W3C Timings Blindspots! 

Omni Channel Market 

Navigation Timings 

Navigation Timings 

User Action Response Time 

http://blogs.telerik.com/telerikmarketing/posts/14-05-21/everything-you-wanted-to-know-about-native-hybrid-and-web-apps-but-were-afraid-to-ask 
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User Action Users Mind Result 

Customer ABC 
2010-2015 

Customer files 
2010-2015 

Customer files 
2010-2015 

Customer files 
2010-2015 

Customer files 
2010-2015 

Customer files 
2010-2015 

Customer files 
2010-2015 

30 sec Response Time… 

Generate Report 10 000 Customer files 
Orders from 2010-2015 

All customers order overview 
from 2010-2015 

2010 2011 2012 2013 2014 

Click on: 

…and still smiling 



Result User’s mind User Action 

2 sec Response Time… 

Typing in: 

sho Search: 

Pick product list: 

…and frustrated! 

Productname 

Shoe 

Shoe paste 

Shoe shine 

Socks 

… 

… 

… 

sho Search: 

Shoe 
Shoe paste 
Shoe shine 



User Experience Index 

User Action  

Response Time 



Errors – Have the biggest „social“ impact!  



User Experience Index 

User Action  

Response Time 

Errors 



Learn from a Users Journey 



User Behavior 

User Experience Index 

User Action  

Response Time 

Errors 



Is this STILL Enough? 

Bandwidth 



User Behavior 
User Environment 

User Experience Index 

User Action  

Response Time 

Errors 

http://apmblog.dynatrace.com/2016/04/13/what-is-the-expected-response-time-for-a-good-user-
experience 
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Bots & Robots crawling your site 



• Part of Google Page Rank since 2010 

• Experimenting with a red “slow” label 
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Impact of Performance 

Which bots are 
crawling my site? 

How is the performance 
for those bots? 
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Which bots are crawling? 
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Which bots are crawling? 
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Performance 



xxxxx 



TUI GROUP  |  Digital |  Gavin Williams 

 
Our vision is to make 

travel experiences 
special and that 

includes delivering a 
best in class digital 

experience.  
 



TUI GROUP  |  Digital |  Gavin Williams  |  03rd September 2015 



TUI GROUP  |  Digital |  Gavin Williams 

Single view of the 
customer journey 

across devices 



TUI GROUP  |  Digital |  Gavin Williams 

Customer Journey Across Devices 
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Error Monitoring 



Where & when do we make money? 

Move to paid App 
Ads are displayed 

In App purchase 
Product sold 

Subscription for … 
Money gets transferred 



Bookflow Monitoring across Devices 



How do they get to me? 

Carrier 
Device 

Geo Location 
Browser 
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+ 

Dynatrace  
DPM Server 

100% transactions, 24x7, end-to-end 

Auto-discovery and mapping of 
Applications and Infrastructure 

From user click to code-level in seconds Collaborative work to quickly solve problems 

User journey for rapid problem resolution 

PurePath  

PureStack  




