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Hawa Muccus, npoayktbl n ycnyrm W Brand Analytics

Hawa muccusa

EQMHCTBEHHBIM OnepaTUBHbLIM U BCEOOBHEMIIOLLIMM KaHanoM, NO3BONSHOLLNM
ycrnbllWaTb MHEHNS KaXaoro 1 obuecTsa B LENOM SIBAOTCS coumarnbHble Meana,
yepes KoTopble ToNbKo B Poccnn nybnmyHo BbickasbiBatoTca 6bonee 35 MIH YenoBek.

Hawa uenb ¢ nomoubio aHanmsa MunnunapaoB coobueHnin obecneunTsb BbiSBNEHME
HOBbIX N UBMEHEHNS CYLLECTBYHOLLMX TPEHOOB, NO3BONSAKOLWNX BbiOpaTb CTpaTernio u
TaKkTU4ecKue warn B pa3sutmmn bmusHeca n rocygapcrea.

AHaNNUTUYECKUIN

' EurekaEngine ' Brand Analytics

LEHTP

sdstream.ru eurekaengine.ru br-analytics.ru br-analytics.ru/
analytic-center/

KpynHenwwmmn BbicokockopocTHas Cucrema

NOCTaBLLNK NUHrBUCTUYECKAsA MOHUTOPWHIa n AHanutuyeckue

AAHHbIX 13 cuctema aHanusa 6bpeHaa B nccnegoBaHns B

coumarnbHbIX Meguna aHanu3a TeKcToB coumeama n CMU coumarnbHbIX Meagma



CouunanbHblie megna unu CouunanbHble ceTn? W7 Brand Analytics

3akpbiToe (nMM4yHoe) Meaua (nyonunyHoe)
[MouTa HosocTtun
MecceHoxepbl Brorn

Mwukpobrnoru

dopymbl

n ap.

CoumanwkHble ceTu




CounanbHblie megua B Poccum W Brand Analytics

COOBLUEHUN B MECSIL ABTOPOB B MECSIL
620 MmnH 35 mnH

AKTUBHOCTb COUMEOUA MO TUNAM UCTOYHUKOB
Poccusa, anpens 2015

dopymbl OT3bIBbI HoBocTU
_ 1’4% 0’7% 0'6%
bnoru KommeHTapum
1,9%

K HOBOCTAM
CouceTtu 371073 Bugeo 0,5%
0,

Twitter 202 307 2,5%
Buaeo 15 822
bnoru 11 845
Dopymbl 8 656 Twitter

32,6%
OT3bIBbI 4042

Coucetun

HoBsocTtun 3938 59,8%
KoMmmeHTapmun K HOBOCTSIM 2 856

* Brand Analytics, anpens 2015r.



AKTUBHbIe couuanbHble ceTn B Poccun

Mo KOrm4yecTBy aBTOPOB U COOOLLEHUHN W Brand Analytics

ABTOPOB 3A MECAL, , TbIC. COOBLLEHUN 3A MECSL,, TbIC.
Poccus, anpens 2015 Poccus, anpenb 2015
0 10 000 20 000 30 000 0 50 000 100 000 150 000 200 000 250 000 300 000

BKoHTakTe 21559 BKoHTaKTe 37 812

Instagram 2374 Instagram

Twitter 1596 Twitter
OAHOKNACCHUKKN* 1391 OAHOKNACCHUKKN*
Facebook 1118 Facebook

Mo#n Mup 1020 Mot Mup
LiveJournal 123 LiveJournal

* O0HOKaccHUKU - OaHHble o Torn-100 000 epynn
** Facebook — oueHKa cHuU3y

* Brand Analytics, anpenb 2015r.



CpaBHeHMe counanbHUX ceTeun

Nno nony v Bo3pacty aBTOpOB \_iBrand Analytics

rnon ABTOPOB BO3PACT ABTOPOB
Poccus, anpenb 2015 Poccua, anpenb 2015
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
LiveJournal BKoHTakTe | 5L 35,3% 30,5%
Twitter ]
Facebook
Facebook
BKoHTaKTe LiveJournal 37,8% 35,3% 14,2%
Mown Mup
Mown Mup 26,8% 17,8% 15,0%
O4HOKNACCHUKM -
OAHOKNACCHUKM 23,8% 21,2% | 17,8% = 21,9%
Instagram
B MysKckon M }KeHcKui N 018 W18-24 W 25-34 W35-44 WA45-54 W55y crapwe

* Brand Analytics, anpens 2015r.



UccnepoBaHusa Ha BCeM NOTOKe W Brand Analytics

PEUTUHI ABTOPOB U MPYMM COLUNATbHBIX CETEW

McTouHuK* | BKoHTakTe B nepwoj TN CTpaHULbl

Wmna aeTopa MNpoduns aeTopa Ayautopus TNaiikn PenocTtbl KommenTapuu ER
1 MeawPyackoi htps/vk comids3636214 893227 1318234 26719 0 1344953
2 EropKpwa | htps/ik com/id55325758 301442 606161 - 12775 28937 676810
3 MapemwaPoxxosa | htips:/ik com/id100897602 24535 59563 s039 66 599810
4 KemKnon | htips:/ik com/id5592362 - 1165522 575422 3e0 1 578874
5 SonyaEsman https:/vk com/id163359662 204239 439543 234 7902 457671
6 ApremPeweo https:/ik com/id89941395 28938 a1 1227 196565 411678
7 BwynwaBawr | https/ik com/id97578516 2719376 385342 14680 0 400022
8 Howallypowwia | htps/ik comid39377403 875451 360309 745 15638 399010
9 Opmcfaswgosws | https/ik comid109630621 264450 27597 7407 16337 316038
10 Maiaway | htips/ik comids401645 497350 301634 277 4 304349
11 CawaCrumbepr ttps/ik com/id169902419 700060 269211 364 0 262845
12 BepaBpewsesa | https/ik comid202243967 313696 223885 3498 1679 250741
13 OmeraBysosa | https:/vk com/id32707600 276263 2276 209 0 229365
14 Maxcum Fonononocos | htips:/ik com/id2677959 722863 199648 162 6105 213500

15. Pamaan Kagbipos https://vk.com/id279938622 145 198 169 241 731 8 760 194 072



UccnepoBaHusa Ha BCeM NOTOKe W Brand Analytics

PelTUHI MeauanepcoH B PYCCKOSI3BIYHOM
MHTepHeTe 3a anpenb 2015 roaa

[rmwrpwit Mensenes | 34 055

Apcenwit fluewox | 25109

Bbopuc Hemuoe 19556




UccnepoBaHusa Ha BCeM NOTOKe W Brand Analytics

PentuHr umtupyemoctu CMU B coumanbHbiX Meaua
CAWT ANHAMMWUKA ULMTUPYEMOCTMU, ThiC. © MAPT ® ANPENb | WHAOEKC
1. RIARU 115
2. RUSSIAN.RT.COM 101
Al 3 GAZETARU 69
vl 4 LENTARU 66
a3 5 TASS.COM 49
6. LIFENEWS.RU 4C
7. TVRAIN.RU 40
al 8. RBCRU 39
A2 9 RGRU 37
A3 | 10. KPRU 37
al 11 TVZVEZDA.RU 33
v2 | 12. ECHO.MSK.RU 30
al 13 REGNUM.RU 30
A2 | 14 SPORTS.RU 28
v 10| 15. VESTLRU 28




UccnepnoBaHusi Ha BceM NOTOKe W Brand Analytics

Pernoxn Wupekc NMobdeu
UHpekc nobBu B pernoHax Poccumn
1 Pecnybnuka Xakacua 55
5 5 — 3 O 2 KocTtpomckan ofnacte 54
, , 3 PecnyBnuka AnTait 54
4 Pecnydnuka KanMmbelkua 52
5 Bnagumupckana ofnacte 52
80  Kapauaeeo-Yepkecckasa PecnyGnuka 33
81 Pecnydnuka KabapguHo-bBankapua 33
82  YeueHckan PecnyBnuka 32
83 Pecnybnuka Caxa 32
84 Pecnybnuka [larectaH 3,0

85 Pecnybnuka VIHryweTtua 30



UccnepoBaHusa Ha BCeM NOTOKe W Brand Analytics

MOHUTOPUHI U NPOrHO3MpOBaHWE pacnpoCTPaHEHNA aNnaeMnin
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Brand Analytics, 01.09.2013 —31.10.2013

Bcero 3a nepuog: 6onee 220 TbicAY Takmx coobLLeHMN OoT 165 Thicsi4 aBTOPOB.



Y10 Ha cyeT OpeHpoOB? W Brand Analytics

70% KOHTEeHTa 0 bpeHaax nybnukyetcs BHE odumumanbHbix cooblecTs

KonuyectBo coobuieHmni o 6aHkax B coumeama ¢ npsimbiM obpalueHnem k 6aHky n 6e3 Hero

baHk 1

baHk 2

baHk 3 60% 40%

B C obpalieHmem K 6aHKy H Be3 obpalueHmnn



[Tpobnembl U orpaHnYeHus:

1. Y3kasa Bbibopka

2. Bblcokas cToMmMoCTb

3. OnuUTenbHOCTb MO BPEMEHMU
4. bornbline Tpyoosarparsl

5. VckaxkeHne pesynbTaTtos

W/ Brand Analytics

[locTonHCTBA:

1. YcTogaBLuasgca MeToaonorus:
pa3paboTaHHble LabnoHbI
onpocoB, MeToabl cbopa n
0bpaboTkn nHdopmauum

2. [loBepue co CTOPOHbI
pykoBoACTBa



CO2IANA0G1

Aoxmop, a mypmyp?.

W’ Brand Analytics

UTOObI M3MEpPUTL
3HA4YMMOCTb NpobriemMbl B
TPaOaULNOHHBIX ONPOCHLIX
nccnegoBaHUAX HYXKHO
cdpopmynunposaTb BOMpoc,
T.€. Bbl AOIMKHbI XOTA Obl
nogo3peBaTb O Npoodneme,

a 3TO He Bcerga Tak.



W/ Brand Analytics

. YrnybneHHoe nayveHmne LIA 1 BbISiBEHME HOBbIX LIENIEBLIX
rpynn

. SWOT-aHanuns

. BbisggBrieHne npuyuH, yaepxmsatowmx OT NOKYMNKK
. KoHTponb kavecTBa

. AHann3 KOHKYpeHTHOW cpeapbl

. AHanm3 apPEKTUBHOCTN MAPKETUHIOBbLIX aKLUA



W/ Brand Analytics

YacTo nonb3oBartenu:

« HaxogAaT HeoXuaaHHOe NpPUMEeHeHUue Ballero
NpoayKTa;

« BngsaT cywecTBeHHble AOCTOUMHCTBA, KOTOPbLIE Bbl
HEe UCMONb3yeTe B MAPKETMHIOBbLIX KOMMYHUKALMUSIX;

* WHorga Bbl JaXe He noao3peBaeTe O HEKOTOPbIX
rpynnax ceoeu LIA.



YrnybneHHoe NOHMMaHUSA LierieBoOU ayautopumn W Brand Analytics

OnpeneneHne LIA 6peHaa, cerMeHTMpoBaHue LieneBbIX rpymnn
noTpebuTenemn, nx MHTEPECOB U KpUTepUEB BblGopa:

> AHanus coumanbHo-gemorpauyecknx xapakTepucTuk asTopos
> AHanus krno4eBbIx TeM 06CyXaeHUn

»  AHanus nepece4yeHnd CTOpoHHUKOB U XeﬁTepOB KoHUEeNnTa AneT-HarnnTtkoB

mnaguwe 18 net 23,0%
18— 24 net 26,2%
25—34 net 32,8% o
H JKEHCKUI
35—44 net 11,5% B MYKCKOM
45— 54 net 4,4%
55 net u cTtapwe 2,2%

0,0% 5,0% 10,0% 15,0% 20,0% 25,0% 30,0% 35,0%



4% 2%

W’ Brand Analytics

[MpownseoanTens kpackn: onpegenenue LUA 6peHaa, BbisBneHne
pasHbIX rpynmn noTpeduTenen, Nx MHTEPeCcoOB N KPUTEPUEB BbIDOpa

BbisiBNeHne OCHOBHbIX NnoLwanok
AHanms Kro4YeBbIX TEM 00CYyXOEHUN
AHanna notTpebHoCTeN y4aCcTHMKOB 0BCYXaeHUI

B BKoHTaKTe

B Twitter

Babyblog.ru

M Livelournal
M Facebook
Avto.ru

OAHOKNACCHMKM

BbisiBneHHasa LUA ocTaBneHHasa 6e3 BHUMaHus
OpeHga: monoabie Mambl, NAaHUpyoLWme genartb
PEMOHT.

BbisiBNeHbl XxapakTepucTnKn NpoaykTa,
KPUTUYECKM BaXkHble Anda gaHHoun rpynnsl LIA:
6Ge3onacHOCTb AN AeTen, TOKCUYHOCTb KPacKu,
BpeMs BbICbIXaHUA W 3anax n ap.

[MpoaHanu3nposas couunanbHo-gemMorpadguyeckmne
XapaKTepPUCTUKN aBTOPOB U TEMATUKN UX COOBOLLEHNIN, Bbl CMOXETE
CErMeHTMpOoBaTb ayauTOPUIO Ha LierieBble rpynrbl, He YnycTuTe
npobnem, KoTopble pearbHO BOSHYOT Bawy LIA n cmoxete
NOCTPOUTb 3PP EKTUBHBbIE KOMMYHUKALMN C KaXKO0W U3 TPYNM



—

let’'s colour

Dulux?

BaoxHoseHue LseTa MpoayKums

CuHun ansa
Manb4YnKoB?
[logymanTte
XOpPOLLO.

PaHbLUe cyMTanochk, YTO CUHWUIA LBET ANA
[IEBOYEK, @ PO30BbLIA — A7 Marnb4Y1KoB.
UT0 N3MeHUnochL?

COBEThI A€KOpaTopa

W Brand Analytics

OcobGkle XapakTepucTUKH

"

nOnA ObOEB
NKOBOIo TUMA

YCTOWMYMBA K
MbITBHO

MOYTU BE3
3ANAXA

BbICTPOE
BbICbIXAHVE




W/ Brand Analytics

NMpeumywectBa HepnocTtatku

Bbicokasi NnosinbHOCTb ayauTOpUn K
KITloO4EeBOMY NPOAYKTY — Kodoe (BKyC
N KpeaTnsHas nogada)

YioTHas atmocdepa 3aBegeHusd
(penakcauus, TBOpPYECKUIA 3apsa,
OETCKUM OTObIX, POMaHTUKA)

[MpeobnagaeT BHUMATENbHbIN
nepcoHan, NnogH1UmMarLLmnin
HacTpoeHne LIA

[Mbkas cuctema cneuunanbHbIX
akunm n 6oHycoB

CKopocTb obcnyxmBaHus He Bceraa
Ha BblCOTE + 3a(PpMKCMpOBaHbI
cnydaun Heka4eCTBEHHOro cepsuca

PasoputenbHble LeHbl: OTMEYEHbI
cnydau HexBaTKuU HAaNNMYHOCTU NpuU
onnare (Hy>Hbl LLOKO-KpeanThbl)

Bbicokasi kKanopunHoCcTb bonbLlen
YaCTU MEHIO — MNoTeHUNanbHbIN BroK
ana 30X-ayaountopun

HeraTuBHOE BOCnpuUsaTHe onnaTobl
Tpyaa cornacHo HR-MOHUTOpPUHrY



Bo3mMoOXHOCTH

MarHeTnyeckmun peHoMeH
ohuuymaHTa «LllokonagHuubl»:
BOBIie4YeHMe Lenesou ayantopumm

Bo3MOXXHOCTb NPUBEYEHNS HOBbIX
KNMWEHTOB C MOMOLLbHO
yrnyoOneHHOn cermeHTaumm MeHo

PackpbITne noteHumana kodpeeH
Kak MecTa BCTpedun (Hanpumep,
POMaHTUYECKME NPeanoXxeHns)

W/ Brand Analytics

Yrpo3bl

Puck notepsitb CErMeHT KINMEHTOB B
CBSI3U C TPEHOAMU 300POBbS
(anabetukn, 30X)

HeratneHbln ceTeBon adpdpekT
(pacnpocTpaHeHne HENMPUATHOroO
onblTa B OOAHOW N3 KOopeeH Ha
penyTaunio ceTn)

BbicoKko-BONaTUNbHbLIN PLIHOK B
yCnoBuAX Kpusnca (nocetleHme
KodoeeH He ABnsAeTcs nepBou
HeobXoANMOCTbIO)



BbisiBrieHne NpuUYnH,

W Brand Analyti
yAepPXKNBaKLWMX OT MOKYMKU W' Brand Analytics

Kenc Hansa: Aygut nHdpopmMaLNOHHOro Nons NPOoayKTOB KOMMAHUN,

BbISIBIIEHME CUMbHbIX U crabbix CTOPOH MO MHEHUIO nonb3oBaTtenen

NMocyaomoeyHbie MawmnHbl Hansa: npo6nemMHble 30HbI

B Heypo6Hasa MHCTPYKUMA
B HecooTBeTCTBUE TEXHUYECKUX XaPaKTEPUCTUK B ONUCAHUAX
Ha CTOPOHHUX pecypcax

“ Npobnembl ¢ pacTBOpeHMe TabneTKu

H Mpourpblll B KA4eCTBE MbITbA NOCYAbl MO CpaBHeHMUIo ¢ Bosch

B lpyroe

cnonb3oBaHWe aHanmsa coumarbHbIX Meaua B A0MNONTHEHME K
TPaguLUMOHHbLIM OMPOCHbLIM UCCNeaOoBaHNAM MNO3BOMNUT HE YyNYCTUTb
BaXkHbIX Npobnem, caenartb NpoaykT bonee
KOHKYPEHTOCMOCOBHbLIM.

Pesynbrar



W/ Brand Analytics

MOHI/ITOpl/IHF N aHallin3 coumMenma nomMmoXeT oreparnBHoO
BbIABUTDb.

* TexHU4YecKue npobriembl — C NPOAYKTOM, cnocobamu
onsiatbl, CauToMm u np.

* [pobnembl 06CNyXXMBaHNA KIMEHTOB — o4Yepean,
KBanndukauusa nepcoHana, HeygobHbln rpaduk m np.

[nsi HekoTopbIX NPOGEM AOCTATOYHO BbISIBUTH Pa3oBOE
nposiBNeHne, onsa Apyrux — OTCNeXmneaTb TPEHAbI.



Kak pabotaet cocegHumn otaen? W Brand Analytics

CK «Cornacue»: HekadecTBeHHasi paboTa otaena rno
yperynmpoBaHuio CTPaxoBbIX Clyvyaes

Z i 21 anpens
T rpebaHas ctpaxoBas "cornacue"!! kakue >xe Bbl MeanieHHbie!!

PasBepHyTb

CK Cornacue @soglasie_sk 22 anpens
% I [o6pbii geHb! Mbl Moxxem Bam 4yemM-HUby b NnomMoYb?

PasBepHyTb

Z e 22 anpens
@soglasie_sk ga,no geny ¢52/13 BTOPYIO HEfento TEXUEHTP He

MOXET 00XOaTbCsA COI'naCOBaHVIH(MeHe,LDKepr Balln roBOpsAT BCe
oTnpasuJin, TEXUEHTP He BUOUT
PasBepHyTb

CK Cornacue @soglasie_sk 23 anpens

% mnlmssmm CerofHsi otnpasunu cornacosaHue eue pas. CTOA
OOMMKHA UX NONY4YUTb.

Pa3BepHyTb

Z seimmmyn 23 anpens
st = (@soglasie_sk cnacnbo,cepBuC OT3BOHUIICS,HTO MOy

OOKyMeHTbI!Tenepb 6yay pelwaTts NpobnemMbl TONLKO Yepes TBUTTEP))
® CkpbiTb nepenucky 4~ OTBeTuTb T3 PeTBUTHYTL % B n3bpaHHoe *** Ewg

23 anpens 13 B 4:59 nocne nonygHs - Mogpo6bHee




WOW-KnuneHT: ero 3ameTunu W Brand Analytics

MepcoHndmKaLms 0BLLEHUS C KITMEHTOM: MPEBOCXOANM
oXngaHue — rnoriyyaem agBokata bpeHga

COI'TIACUE - oT3bIBbI

Peittunr: 7.4 | Mecto: § (ockoswoit peiitunr) Hanucatb 0T3bIB

Bce or3bieel  [lonoxurenbHble OtpuuarensHble CnpaBka 0 KOMOaHuu

ABTO CTpaxXOoeaH e

BnarogapHocTb! Bl :acoirans

Xouy BblpaauTb orpomHyt Bnarogaprocte CK Cornacue 3a nomMolLb B paspeLueHun n YCKOPeHUM MOEro
gonpocal
+ [NoHpaeunack keanuhuumpoBaHHan pabota  BHUMaTensHoe oTHowweHue!

v Kauecteo obcnyxueanus
Pekomengyto!




AHanu3 KOHKypeHTHOMU cpeAabl W Brand Analytics

MonynsapHocTe 6peHaos KOHTEeKCT ynoMMHaHUmn

H Konme

B HanTpexcon B CopepskaTtesibHble OT3bIBbI
 AnTabyc B HasHauyeHus

B Busutpon H Peknama

B AHTakcoH B CraTb¥ No meauumHe

¥ MpopeTtokcoH B CTaTby MO XMMUK

" Hanmeden B [lpyroe (MHCTPYKLMM, CIUCKK)

JNlosinbHOCTL ayauTOpUNn

Busutpon

AHTabyc

©Nosnutne M Heratus



W/ Brand Analytics

OTCyTCTBI/Ie orneparnBHOro MOHNTOpPUHra coumMeana
MOXET YMEHbLUNTb C-)CbeeKTI/IBHOCTb dKunn B AECATKA
pa3 Uin aaxe uMeTb oTpunuaTesibHyrO LEHHOCTb.

PacnpoctpaHeHue nHpopmaunm B coumeana nMeet
PE30HAHCHYI0 Npupoay, NO3ITOMY HeErb3s
rapaHTMpoBaTb YTO cooOLWEeHNs, obpasbl, naeun (gaxe
npoBepeHHble Ha OOKYC-rpynnax) He BbI3OBYT
HeraTMBHbIX accounaunun, He byayT ycuneHbl Unu
pacrnpocTpaHeHbl B UCKaXKEHHOM BUAE.



AHanun3 achpeKkTMBHOCTHU

y W Brand Analyti
MapKeTUHIroBbIX aKUuUn W7 Brand Analytics

Kenc Hansa: aHanna mapkeTuHroson akumm «MopgHasa oxota» -

BbldBlI€HNE OCHOBHbIX TEMATUK 060y>K,EI,eHVIl7l 7 I'IpO6J'IeMHbIX 30H

OcHoBHON TemaTtukomn bbINo obeyxaeHne

. HEeMNOHATHbIX yCJ'IOBVIVI npoBeaeHnAa akuunun.
B YTO4HeHue ycnosui

nposeaeHnA
Ak biKriadblieame pomo?
M HeposonbcTBO “ ya ebiknadeieams ¢omo

choBuAmMU
Y A Kak 6bimb C meM, 4YmOo 80 MHO2UX Mazaa3uHax 3aripeuweHa

gomocremka? omoepaghuposams ykpadkol Ha
merneghoH - caMu NMoHUMaeme, Kayecmao rosy4umcsi He
OYEHb...

T NosgpasneHune
nobeputenen

lNeimaroce npodumams lNonoxeHue o KoHKypce, Knukaro
CCbII0YKY, a MHe 8bidaémcs makoe coobuweHue: "[JaHHbIl
dokymMeHm docmyreH morsibKo e2o ernaodesnbyy”. 3mo 4mo,
rnony4aemcs, Ymo amo llonoxeHue cekpemHoe?

OueBnaHoO, YTO pearnpoBaTtb Ha NOAOOHbIE NPOBEMbI HY)KHO HE B CreayloLLen akumnm



W’ Brand Analytics

N3Ha4vanbHO B pekname iPhone6 6bina
My3blka 13 dounbma Kybpuka -
Kocmunueckaa Ogucces - KynstoBasa Tema.

Ho n3 tex kto cmoTtput Poccuaz4 v gp.
KaHarbl, Ha KOTOpbIX Bblna peknama,
MY3bIKYy HE y3Hamnn U He OLEeHUNH,

Ha3blBanu pasgpaxatwwen. B pesynesrarte
My3blka Oblfla 3aMeHeHa Ha 3akagpoBbin
TEKCT.

AHanu3npysa MHeHUs1 nornb3oBaTenen ob akummn B coumeamna
B pEXUMeE pearn-TanM, Bbl CMOXETE BOBPEMS
CKOppeKTupoBaTb MHPOPMaLMOHHbIE COOOLLEHUA,
HedonyCcTUB HEraTUBHOIO BOCMPUATUA aKLUUN.



W/ Brand Analytics

NMpobnema: HeratTuBHaa HeagocToBepHasa MHdopmMauusa, onyonmkoBaHHas
Ton-aBTOPOM (UCKpeHHee 3abnyxageHue)

CrnunWKOM No3aHAs peakumus opraHM3aTopoB Aana BO3MOXHOCTb HEraTMBHOM MHOPMaLMK LLMPOKO
pacnpoCTPaHUTLCA.

MosaBneHmne NnocTos O Peakuusa
[A0X04aX COTOBbIX 1 KaHana
onepaTopoB OT CMC

Ok =1

t: 0:00 |:',4'|} 0 08:00 12:00 16:00 20:00
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