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[MTOYEMY MULTICHANNEL?

Internet sales estimate:
€ 30bnin 2010
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Multi Channel
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[MTOYEMY (ROSSCHANNEL?

The web influences nearly 50% of offline sales
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I_IOLI EMy OMNICHANNEL? HeMHOcO crmamucmukxku

Figure 1 US Mobile Commerce Expected To Grow To $31 Billion By 2016
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Source: Forrester Research Moblle Commerce Forecast, 2011 To 2016 (US) 42% of in-store consumers
Mote: eCommerce includes mobile media and content, retail, travel, coupons/deals and services, o . . -
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[TOYEMY OMNICHANNEL? roxynamenu xomam
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e J/lyywe nogxoauTt e HapexkHen e Kak xouy e [ne xouy
e [lewesne e YnobHewn e Koraa xouy
e [loTporaTb TOBap e IHTepecHeun

e Hunyero He 3a6bITb



[TOYEMY OMNICHANNEL? roxynamenu mozym

«Showrooming is the practice of examining
merchandise or products in a store and
then buying it online for a lower price»

CoBMecCTHbI@
NOKYNKU

EMECTE AEULEBNE

) 10

«CosMeCcmHaA NoKynkKa — MPUHUUN op2aHU3ayuu rnokymnku, npu
KOMOPOM HECKO/bKO AUl 06beduHAoMCcA 8 2pynny 0711
npuobpemeHuUa Mo8apos HernocpedcmeeHHO om NocMasWUKa uau
npouszeooumesis Mo ornMoebIiM UYeHam, Aubo 8 uHoli cmpaHxe,
Hanpumep Yyepes UHmMepHem-mazasuH Uau OHAAQUH-ayKYUOH»
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UCTOYHUKWN: INVESTOPEDIA, WIKIPEDIA



KAKUE ECTb PELLUEHUA?

o Bbi6bop TOBapa Bbi6bop npopgaBsua Onnara
® ®° S O
® o0
e Jlyywe noaxoaut e HapexHen e KakK xouy
e lewesne * YnobHen
e [loTporaTb TOBap e IHTepecHen

e Huyero He 3a6bITb

V' PacwupeHHas 2apaHmus
v PacuwupeHHoe rnpucymcmeue

v' PacwupeHue kamasnoaa v’ CoyuanbHbie cemu

v [apaumus ay4ywel yeHsol v' Scan & Go
v’ YenybneHue noKynamessCcKo20 oneima v 3neKmpoHHbIl Kowenek
v\ «YMHbIl» mepyaHdalizuHe v' OmnoxeHHas onaama

e [ne xouy
e Korga xouy

v PacwupeHHaa docmaska
v’ Pick-up in store

v [lyHKmMbI 8b1004U

v' [apaHmusa no epemeHu



